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PRESS RELEASE FOR IMMEDIATE RELEASE

MALAYSIA OFFERS A DIVERSE TASTE OF ASIA TO KIWIS

AUCKLAND, 10 AUGUST 2015 — New Zealand remains a key Oceania market for Tourism
Malaysia as the country seeks to grow the number of international visitors to 36 million and
tourism receipts to more than MYR 168 billion (NZ$66.1 billion) by 2020.

Dato’ Azizan Noordin, the Deputy Director General of Tourism Malaysia, says a delegation of
travel trade representatives who are accompanying him to New Zealand are keen to share what
Malaysia offers to New Zealanders.

He attended the Travel Expo organised by Flight Centre, a travel wholesaler in Auckland (August 8-
9) and also met with agents and media at the Tourism Malaysia Roadshow at the Crowne Plaza in
Auckland on August 10 2015. The Malaysian Delegation consist of representatives from the state
of Sabah, Terengganu, Kuala Lumpur City Council, Malaysia Healthcare Travel, Hotels and Resorts
in Malaysia.
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“New Zealanders not only enjoy outdoors and golf, motor sports, cycling and water sports like
fishing, diving and sailing, but also seem to relish what we have in the way of diverse cultures and
the cuisine to match,” Dato’ Azizan says. “I think the fact that Malaysia is truly diverse and offers a
safe and easily accessible taste of Asia is really appealing to New Zealanders.”

In a recent Tourism Malaysia survey New Zealanders were found to be among the country’s top
spending tourists per capita. Zalina Ahmad, The Director of Tourism Malaysia in New Zealand says
her team has responded by working with Flight Centre to create new shopping packages, some of
which coincide with Malaysia’s famous Year End Sale during November and December this year.

The packages were launched at the Travel Expo by Dato’ Azizan and Dato’ Lim Kim Eng, Malaysian
High Commissioner designate to New Zealand.

“With sharply priced airfares and accommodation packages combined with the fact that Kiwis get
2.5 times their money when they exchange NZ dollars for Malaysia ringgit, we think these
packages will be really attractive for those who like to add a little shopping into the mix when they
go on holiday,” says Zalina.

She continues, “I think some Kiwis are surprised by the malls in Kuala Lumpur. The city has some
of the largest malls in Asia and they are more of a destination with 50% of their offering being
entertainment. There are also outlet malls and some fantastic street market shopping where Kiwis
like to barter.”
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(Launching of the Discover Malaysia Packages by Dato’ Azizan Noordin, Deputy Director General
of Tourism Malaysia, Dato’ Lim Kim Eng, Malaysian High Commissioner and Mr Sean Berenson,
CEO of Flight Centre NZ)

To further emphasise shopping in the region, Zalina has invited Baizuri Baharum, the head of the
Shopping Malaysia Secretariat to present Year End Sale packages to agents at the Tourism
Malaysia Roadshow.

Other offers for the New Zealand market specifically encourage spending in Kuala Lumpur,
including the KL Pass discount card and Showcase KL transit tours for travellers passing through KL
onto other destinations.

Dato’ Azizan says tourism is the second largest foreign exchange earner for Malaysia after
manufactured goods and is one of the fastest growing economic sectors contributing directly 5.7%

of GDP.

“More than 67,000 New Zealand tourist visited Malaysia for holidays, business or to visit friends
and family last year,” he says. “We would love to welcome many more.”

The delegation will continue to organize travel mart and meeting with agents in Sydney, Perth and
Brisbane, Australia from 11t to 14™ August 2015.
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For more media releases, media info and media features on Malaysia’s
tourism industry, kindly visit the Media Centre of Tourism Malaysia’s website at
http://www.tourismmalaysia.gov.my/

For more information:

Zalina Ahmad

NZ Director

Tourism Malaysia

Tel: +64 9 309 6290

Email: zalina@malaysiatourism.co.nz

ENDS

For more media releases, media info and media features on Malaysia’s tourism industry, kindly visit the Media Centre
of Tourism Malaysia’s website at http://www.tourismmalaysia.qov.my/

MALAYSIA TOURISM PROMOTION BOARD OR TOURISM MALAYSIA is an agency under the Ministry of Tourism &
Culture, Malaysia. Tourism Malaysia focuses on the specific task of promoting Malaysia at all levels. Since its
inception, Tourism Malaysia has grown by leaps and bounds and it has emerged as a major player in the international
tourism scene. In 2014, Malaysia registered 27.4 million tourist arrivals and RM72 billion in receipts, making tourism
its second largest foreign exchange earner.

Malaysia celebrated its fourth VISIT MALAYSIA YEAR (VMY) in 2014 with the theme “Celebrating 1Malaysia Truly
Asia”. The promotion of the country continues with the MALAYSIA YEAR OF FESTIVALS (MyFEST) campaign in 2015
with the theme “Endless Celebrations” emphasising the various festivals celebrated by its multicultural society. Both
campaigns are key drivers towards achieving the country’s target of 36 million tourist arrivals and RM168 billion in
receipts by 2020, as outlined in the Tourism NKEA (National Key Economic Area).

Through the Tourism NKEA, collaborative efforts between the Ministry of Tourism and Culture, other Government
agencies and the private sector have been enhanced to help secure Malaysia’s position as a leading tourist
destination. The targets set under the Tourism NKEA will be achieved through the implementation of twelve Entry
Point Projects (EPPs) clustered under five themes: Affordable Luxury; Nature Adventure; Family Fun; Events,
Entertainment, Spa and Sports; and Business Tourism.

Press contact:

Media Relations Unit:

Chresentia F.B. Sadatal (Ms), Assistant Director, Corporate Communication Division
Tel: +603-8891 8776

Email: chresentia@tourism.gov.my

Editorial Unit:

Anis Rozalina Ramli (Ms), Senior Editor, Corporate Communication Division
Tel: +603-8891 8759

Email: anisramli@tourism.gov.my
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